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Brand Overview

The purpose of this document is to

work as a guide for all those who '

brief, create or approve any kind of

packaging for the SPARTYS brand. -y
The rules and examples will ensure ot PAPER STRAWS
all applications are consistent in- comumes & 20 pack (19.7cm)
store regardless of the department, _ ___

format or supplier.

RIDE ON
SHARK

ADULT COSTUME

COSTUME INCLUDES
Adjustable waistband

lies
tumes & party SUPP
cos!

MATTE PAPER PLA’
10 Pack (23cm) =
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Brand Positioning

When its time to party, SPARTYS has got it all wrapped
up. Whether its costumes for all the family, decorations
or tableware, our range has something for everyone.

With great prices that won't blow the budget but still wow
your guest SPARTYS will put you in the mood to party!

Tier Category Brand Personality Brand Values
PARTY SUPPLIES FUN ACCESSIBLE
COSTUMES RELAXED MAINSTREAM
GOOD CONFECTIONERY EVERYDAY VALUE FOR MONEY
VIBRANT

CONFIDENT
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Brand Toolkit

Logo: Usage / Sizing / Placement pg 6 Colour and Fonts pg 9

Poppins

Poppins Medium
abcdefghijklmnopgrstuvwxyz

Poppins Semi Bold
abcdefghijkimnopqrstuvwxyz

Poppins BOLD
abcdefghijkimnopqrstuvwxyz

Packaging Examples pg 16-32

SPARTYS / Confectionery / Bag SPARTYS / Confectionery / Bags

- -

Typography pg 10
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Logo

The SPARTYS logotype is a
bespoke piece of typography.
It is bold, fun and playful.

The rainbow of colours represents
the variety of range - something
for everyone.

The logo must always be positioned
at the top of the packaging area on
a dark blue background (PMS 281).
The logo should be centred within
the horizontal space.

The SPARTYS 'rainbow band’

is a graphic used to top (and tail)
packaging applications. It is

an additional visual element

that adds excitement and fun.

The 'rainbow band' must extend

from edge to edge of the packaging.
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Logo Usage

Clearspace Small Usage Incorrect Usage

Clearspace is applied to ensure the logo is clearly visible and stands out A simplified small use version Never adjust the logo in any way. The brand must

on shelf. The minimum clear space around the logo is determined by the of the logo has been developed be represented consistently to build the brand equity.
bounding box of the logo (see blue line below). to cope with poor reproduction

at small scale - especially when Only use the files supplied.

reproduced in catalogues.

This version is NOT for general usage.
Minimum size: TOmm x 5mm.

Maximum size: 25mm x 12.5mm. Don't apply any 3D effects. Don't reinterpret the identity assets.

DRAGON BUNDLE

*30...

BUY TOGETHER & SAVE Dragon Costume Set
Set includes Dragon Headpiece reg $10ea,
Wings reg $30ea & Tail reg $12ea.
Standard logo tagline sits under SPAR Complete Set reg 352 now $30set

Stockmay vary between stores.

AvTS

Alternative Tagline

An alternative version (where the
tagline runs the full width of the
logotype) is to be used when the
logo is smaller than 50mm in width.

Don't alter the colourways. Don't skew or distort the logo.
Don't apply any drop shadows.

Minimum size: 25mm wide. - - E
MATTE F":"-‘.,- | =
1 S Mono Logo
?hltys L A mono version of the logo has
il .
rar WA Coswmes&"“‘ws""p been created for use on single
ol . o .
' colour items such as 'shippers
ATTE PAPER BOWLS 100% Polyester or 'sewn in care labels'.
- 13 pack {H2em) Cold machine or hand wash
Do not iron This version is NOT for general usage.
Nn nat tiimhla Arv

SPARTYS Brand Guidelines 7



Logo Size and Placement

Standard application
The logo aligns to the centre of the label area and is scaled to the width of
10 of the 'rainbow band’ stripes (including clearspace)

Reduced space application
If there is not sufficient room for the logo to be 10 stripes wide the logo is to
be scale down to 8 stripes wide.

No 'rainbow band’ application
For applications where the 'rainbow band' is not being used due to
production limitations the logo is centred within the label area.

Extreme landscape applications

Where there is insufficient room for the logo and product description to be
stacked the logo moves to the left had side of the label area. The logo is
centred within the left hand third of the label area.

Standard

ies

= \
tumes & party SupP
Cos!

PRODUCT DESCRIPTION

Quantity (Dimensions)

PRODUCT DESCRIPTION

Quantity (Dimensions)
81234567

Made in China

Imported by

Spotlight Pty Ltd No ‘rainbow band’
111 Cecil Street,

South Melbourne,

VIC Australia 3205

Reduced space Extreme landscape

—‘ ) ]
A W/
PRODUCT DESCRIPTION

plies . . Rk
Quantity (Dimenisons)

= -
umes & party SUP
S|

| |
| | |
l q: 1731 2/3 :
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Colour Fonts

The SPARTYS colour palette is bold and colourful. The SPARTYS logotype is a bespoke piece of typography.
Wherever possible PMS 281 should be used as the background colour. The supporting brand typeface is Poppins and should be used
The rainbow of colour can be reproduced in four colour process. for all brand applications.

Poppins comes in a wide variety of weights but 'Bold’, 'Semi-Bold’
and 'Medium’ are the three preferred weights to use.

For mandatory information such as safety warnings or nutritional
information, use 'PF Grand Gothic Condensed'.

Poppins Medium

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

c 96 1234567890!@#$%A&*()

M 78 . °

Y 0 Poppins Semi Bold

K7 abcdefghijklmnopqrstuvwxyz
PMS 281 i ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890! @ #$ %A &*()

Poppins Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890! @#$%A&*()

PF Grand Gothic Condensed

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%"&*()

PF Grand Gothic Condensed BOLD

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%"&*()
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Typography

It is important to have a consistent approach for the on-pack information.

The following approach is to be used for the majority of applications and
can be scaled up and down in ratio to meet all pack sizes and formats.

Xpt is the size of the Product Description.

PRODUCT DESCRIPTION

Quantity (Dimensions)

20PT POPPINS BOLD/20PT eerieaone - 3OPT POPPINS
15pt Poppin Mediums/20pt Leading ggi Eggg::: nggzm;gi BOLDI3OPT
22.5pt Poppins
Medium/30pt
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Product Imagery and Icons

ltems that need to be photographed (such as costumes) should be shot on
a white background and isolated. Imagery must be well lit to ensure colours
are vibrant. The models should be expressive and having fun.

For costumes where multiple shots are to be used together ensure lighting
is consistent and that a range of angles and poses are captured.
Show shots from the front, side and back if possible.

For unisex costumes both genders can be shown

SPARTYS Brand Guidelines 17



Packaging Anatomy

To be on-brand and legally compliant all labels FRONT OF PACK BACK OF PACK

must include certain mandatory information.
More details are on the following pages.

FRONT OF PACK
1. SPARTYS Logo

2. SPARTYS Rainbow Band
3. Product Description
4. Product Window

Product Information
5. Weight/Size/

DlmeﬂSIOﬂS/Quaﬂtlty v " ?-.‘ulnucq-nldr','
ploce away fram
dinect sunlight

BACK OF PACK > 2 v

6. Logo (Alternative Tagline)
7. Care Instructions

8. Address
(Spotlight Head Office)

9. Country of Origin
(e.g. Made in China)

10. Product Warning

11. Mandatory Information
(e.g. Nutritional Information)

12. Barcode

LAY CONTAIE: GUUTEN, ALK Y
PLANUTS AND TRIT w7y

PACELD M AL AR WM O

BEST BEFORE

A

123855678590
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As part of our commitment to social responsibility, it is a MANDATORY requirement of Spotlight Group Holdings that product packaging incorporates the
Australasian Recycling Logo (ARL) to help consumers recycle correctly. Use of the ARL is controlled by the Australian Packaging Covenant Organisations
(APCO). This guide has been prepared to assist with adding recycling information to packaging. You must ensure that you meet all requirements as outlined
on the CHECKLIST on page 4 to use the ARL on packaging and that you adhere to all APCO and ARL user guidelines.

The ARL is a labeling program that provides the tools to designers to help consumers
understand the correct disposal of packaging across both Australia and New Zealand.

All packaging must go through PREP (Packaging Recycling Evaluation Portal) to assess the
recycling classification of each separate packaging component. Once classified, the
standardised label system of ARL can be used on the packaging in conjunction with PREP.
Packaging should be assessed in the state it would be after consumption. ‘Does the
consumer have to remove this from the main item?’ If yes, it is a separate component.

If no, it is a secondary material.

PREP assumes packaging is clean and empty at the time of disposal.

Recyclable at Kerbside
The recyclable ‘Opaque’ mobius communicates that consumers that item
should be placed in their kerbside recycling.

Conditionally Recyclable

The recyclable ‘Outlined’ mobius communicates that consumers that item is
less widely accepted at kerbside and consumers should check locally with
their council to determine suitability. This may include being accepted at an
alternative location or an ‘action’ such as ‘remove handles’ can take place by
the consumer to make it acceptable at kerbside.

Not Recyclable at Kerbside

The bin symbol communicates to consumers to dispose of their
non-recyclable packaging thoughtfully in the general waste bin. This symbol
is also used when PREP is unable to classify recyclability due to insufficient
input for evaluation. You must complete PREP evaluations with all required
information.

e lI® I

ARL Website URL
Directs consumers to further information on recycling.

For more information on
recycling visit arl.org.au

Separate Component
Identifies the specific packaging component the label
relates to.
Classification
Indicates whether the packaging component is

‘Recyclable’, ‘Conditionally Recyclable’ or ‘Not Recyclable’.

I

Instructions

An approved consumer behaviour or alternative
destination that improves the recyclability of the particular
packaging component.

Horizontal Arrangement
Horizontal placement is preferred, with vertical placement a secondary option where
space doesn’t allow for a consistent horizontal application.

The order of packaging components must position ‘Recyclable’ components to the left,
‘Conditionally Recyclable’ components in the middle and ‘Not Recyclable’ components to
the right when horizontal. When vertical, the ‘Recyclable’ components should be placed at
the top, ‘Conditionally Recyclable’ components in the middle and ‘Not Recyclable’
Components at the bottom.

LAY,

‘Conditionally
Recyclable’
in the middle

I

‘Recyclable’
components
on the left

‘Not Recyclable’
components
on the right

URL Formatting

A URL must always be present when using the ARL artwork to direct consumers to further
information. Please refer to the below options for the use of the ARL URL (arl.org.au/
arl.org.nz) in correlation with the ARL artwork. If you are selling products exclusively into
Australia, use the URL ‘arl.org.au’. If you are selling exclusively for the New Zealand market,
please use the ARL URL ‘arl.org.nz’. It is preferred that the URL is placed to the top or the
right of the ARL artwork.

If products are sold to both markets, it is at the Members’ discretion to refer to the most
applicable ARL URL and corresponding artwork(s). Organisations are encouraged to utilise
the URL reflective of where most of the product will be sold.

There are two URL options: ‘For more information on recycling visit arl.org.au/arl.org.nz’
In the case of limited on-pack labeling area, it is permitted to display only the ARL URL:
‘arl.org.au/arl.org.nz’.

Placement

Placement of the ARL on-pack should reflect how the packaging will be disposed of by
consumers. Outer packaging should have the ARL on-pack relevant to all of the packaging
components, whilst the inner packaging components should be labeled with their relevant
ARL. For example, a box containing ice-creams will have the Box, Wrap and Stick ARL on
the box, whilst the wrap is labeled with the ARL for both the Wrap and Stick (as the stick
cannot be printed on individually). This ensures relevant recycling information of
packaging at the time of packaging disposal.

SPARTYS Brand Guidelines 13



Colour

The ARL symbol may be any one solid colour provided the symbol(s) are clear, legible
and compatible with the packaging background.J{[{{{{ANLCIIIMDTIMRDHIITDTINMMNINN
DO MO (X DD A M KRN XD 1 RIS KK MO INN
PRXOCOODTMTH KT MMM AXLIOTTTOINRN HIOOXMIDRIH ROTTHMIOTTOIIIIOTTN MY
T XITTHIIINE NXHOCTIXOTTRMIN MOGTTHNN BN MOTH

Separable Component

NOCCOODOCTIIITDOTTIIXDDNTIN MiKitems that will be separated by the consumer to
consume the product. Each component must have an ARL symbol that is easily
identifiable to the consumer.

Only one separable component is to be identified in each ARL Symbol.XI{IOMHMDTCTNNN
MOCCOOTONNT  ROMOTIGTNN MICTHRXICTIOTIICTIIOTIIOTN MMM (XN
OTTHN AR XN

Best Practice

Not Permitted
Separable Component Exceptions

(DOOOUTDDDOODHODICTHMDOILTTTTTOOB MMXMMHXMITTTTRTTTTTTODOONN
XOOMMEITTT KT MOIANL MDD MDD EICIMDOOOMMMMMIEETN MK
X (ORI

NGRIRDT KMDDOODUMTTDDNNTD]. MMCDRIDOORRCOIMITIOIIIT ORI MXITTDOIITTDN
XOOOOOOONN MDD ANL K MMM MAH MO M
K KO K SO
M o KO
e RS
XXMM MK

FODRMAON MXMMDD]. MDD DI NI OO M 0T
X XXM AN MU OMDDDNN

Dividers

Instructions

B L K M K Ml KRl
NN structions for an alternative destination or to check locall yCURXIHCIDTIINN
MOHMOTIOTIN  KICOIIOTDRMIOTIN e R R R
O O L O K R KA K

Approved Consumer Behaviours
X XX ODORDDRIKINRIIXA N XXX CIOTTTTTHBIN - MY RN KXIA PC ORI PXE PRXXXCN
DB XD MO KGRI XN KR

MO MXIII

XXM PYE PR MMXMIIRERXIMXXIII MO

The instructional text, when placed on-pack, can be wrapped to fit across a maximum of
three (3) lines.

Cardboard: Flatten to Recycle
LAY AT MCTHIGATHINMNTN KITMIQDROTIITHICTICIIOTRIXKOI TN
%& TN XTI MICTIQTIEIIICTHICTIIICTHONN MENN I MY
u S O

Aluminum Foil: Scrunch into Ball or Fold to Recycle
AT HOICIOTN RO TR MXICNNIIONN
) 0 XXX MN F OB CHECDIR DO TELOITICDICNN [ KICDICHITICDICDITN

% EOOODODTTTTTUDDDTTHMNTTTN
FIOOETTOON KOOI X KX

Small Paper: Place in Used Envelope
LAY, TR XX M KM TN
%(39 RN PRI MO ORISR (1

H Ok

Less Widely Accepted Packaging Items: Check Locally
FICRIOTH  METOOIRKOTIRMOTHIH T TRICOTHMOTTIBHDN (TN
9N/ AN KA DTN METNN METOMOSTN  AXKROCCOMOTTIMXMNE
u XSOOSO (XTI NN
MO MK

XCICIONRRICHITIOTHMNDITHIDIN
Comprised of ‘Other’ Materials: Remove Component
ARSTONXHDTTH MCHXMNXOCTIXETTOMN MODTTMXOTTHN
%& L T L L K
H X MCOTCICTITICTRITHROT DRI TIICHICTIITIIOIN KON [

B o
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DESIGN

MOCOODN MDD NI MARTNIEN MM MERMCTHICCTIICTTHIC AN K (NN
NEMOTTN MK

XTI OO NN [OOCRXHMEHTIMD [ ext must be
ITC Avant Garde Gothic, Demi Condensed.

MEMXODDDOTONN [N omponent name and URL text is 2mm in height.F}pO0NN
T T 3 R R
MONCTON IO NI TRRXH (NIRRT DTN

ORI MOTIOTCDTTDOTN TN DD

BEST PRACTICE MINIMUM OPTIONAL MINIMUM

WX Bag Handles o Handles
%é? i [ home
- [ Fomis
METTTROOOTTTTTTTNOOE MMM MR AN ORI

RXOOOOOOITOADITD] MOHMDDTONN (] M MDEIDOITOIEHN

Members must use the ARL artwork EPS files as they appear when downloadedX)}0OODINN
MXIAPCOMMNANLXdesigns must not be altere dXIGXHIONXTHIONITHICHITIOTIN MEINDKINN
O B R B R S

NOT PERMITTED

Dt

BEST PRACTICE

arl.org.au

DIRERARNIRGH KR ORI MR CHTN NN
HHXEOOEO0 ARLE MO OO0
MONIANLER RN

SO ORI OT DR XTI AN IIOOTHMIIOTA RL should always be
positioned in an easily accessible position, more than likely placed close to the barcode
KON NOXIOIOTNN  MIMICTIXICOICTIICNXCOIR MO NIRRT

T i

The minimum size for the ARL artwork is 12mm high (not including the consumer
instructions tab).

bt

=
1<)
=

£
£

|

Remove
handies

MICRO ARL STYLE GUIDE

FYOOOCOODTINIITNTN MOMIdPWwhere on-pack labeling area is limitedX[{ODHNMIBNANLIN KXOMN
ICOTICRCTIONH N ATIOICN GO TR TRRODITHIMIREN A XL IR KX
MITOTION M MY IO TIEITIONICNITINN decreased past 12mm, to as
small as 8mm, and the component name text can be reduced to 1.4mm

CITICDODN MR XX IR DRI ITOTITDCDCDODDDTAMBTERI AN I
MK XTI TN B R R TR R

MO XTSI HIITIIIIM DR ALK
MAIOOOTTTIODDDOCTINDDNTTII e xternal surface area of the packaging is less than 100cm2
XTI HODXcomponent name can have no more than four letters.JXXNMXICINDNNN
MO MM TOOOON XN MMM
XDODDIETTDOTOR MM XN

RO bor [

GHE

USE WITH OTHER LOGOS

A B MR

KN KEOEXXIOTHXOTHETOITRMXEMITCTIN KOTXN MRS TORXICTNN
R e K K KRR K R KR
MO HMETERXMOTTXODTTIN KMCHHXMMIOTTIIN (K MRMEKA PCON

Other symbols can be used on-pack but should not be used in close proximity to the ARL.
B M e R AR o

NOT PERMITTED

T

PETE @

DIFFERENCES IN LABELING ACROSS COUNTRIES
B T N S VS K R
KNI o communicate these differences and to indicate where these labels are
applicable, organisations can use the ISO standard naming convention with ‘AUS’ and ‘NZ’
above the relevant ARL. X{OWCXTIONICHITIOTIRMITIOTICNITH MXITDOTDUDITDN M KD
M MDA K KETIITDTHMINKK M MQTHICTN - (R NI TR K
AXNTNANLIERTITNINHNPKE AXIQNPXE PRIEKICTIICOICTRN NXMICOICHCOICTIITRTN  MICHITHNN
KOTDNAX KSR X MO AR XSS

MO RTIIN MXOT MK MY MIOTHIMHIPTIN
SOOI MOTHNCTENHTHINXIN RO

AUS

-]
=]
=

arl.org.au

arl.org.au

¥

w
a
a

arl.org.au
arl.org.nz
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CHECKLIST

You must complete this checklist for each individual item of packaging to ensure the
correct ARL symbols are used for each item and are placed on the packaging correctly
and appropriately. This guide is created in association with the APCO User Guide, and
any reference to ‘sections’ is a reference to sections within the APCO User Guide.

You must retain and provide any documentation and supporting evidence as proof of
PREP Recyclability Evaluation Report to your contact at Spotlight Group to be stored on

our R drive.

* Please note that the final item on this checklist is only relevant to the first on-pack ARL
design created by Member to go to market has been approved by APCO.

It is a MANDATORY requirement of Spotlight Group Holdings that product packaging

incorporates the Australiasian Recycling Logo (ARL) to help consumers recycle correctly.

FURTHER INFORMATION
For further information on this process as well as further information for the previous pages
of this guide please refer too the APCO Australian Recycling Label Program User guide.

You can also contact the Spotlight Retail Group Sustainability & Social Responsibility
Specialist for support in this area.

CHECKLIST FOR ARL APPROVAL:

Competent User - PREP user has completed the PREP training and is now a
competent user.

Packaging Specifications Validity - the Member is confident that packaging
specifications input in PREP are valid for the packaging item being evaluated.

PREP Evaluation Completed and Saved - Packaging item has been evaluated in
PREP by a competent User. PREP Recyclability Evaluation Report is saved in files
with supporting evidence.

Application of ARL - ARL selection for each separable packaging component is in
accordance with PREP Recyclability Evaluation Report and this User Guide.

Conditionally Recyclable - Any conditionally recyclable claims have sufficient
supporting evidence - i.e. Soft Plastics Module.

ARL Style Guide - ARL artwork application is compliant with all ARL Style Guide
specifications, including:

Separable components - all separable components are clearly labeled as per the
ARL Approved Component Names and each component is identified in a separate
ARL artwork.

URL - contains the ARL URL or approved Member URL
Colour - The ARL is one colour and is clear against the background colour

Design - ARL artwork has not been manipulated from the original EPS files and is
clear (not placed on a busy background)

Sizing - the ARL artwork sizing is no smaller than 12mm in height (unless the
packaging meets micro-ARL style requirements). In this case, all micro-ARL Style
Guide requirements are met.

Use with other logos - the ARL artwork is not placed near conflicting logos.
Alternative logo use has been approved, i.e. REDcycle logo.

Labeling across countries - Members have communicated the ARL is specific to
Australia and New Zealand only. Other recycling labels must be identified for their
respective countries.

Internal tracking of ARL use - Members have internal tracking processes to
document all packaging items that are released with the ARL on-pack, including
which ARL symbol is used.

APCO Approval - First* on-pack ARL design created by Member to go to market
has been approved by APCO as per Section 3.1.

1t 1 e Y e N e B A B B
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Social Responsibility

NO POLYSTYRENE IN PACKAGING

We are taking the important step to phase out expanded polystyrene (EPS) in all packaging for products under 45kgs. This is part of a targeted
approach to phase out problematic single-use plastics in packaging and aligns with government regulations coming into effect.

What is expanded polystyrene (EPS) packaging? Loose fill EPS is protective packaging typically used to protect products during transportation
through void fill and cushioning. Loose fill includes packing peanuts and sheeting. Moulded EPS is protective packaging typically found in the
packaging of electronics and appliances.

EPS packaging is considered a problematic and unnecessary single use plastic because it is not recyclable using kerbside collection systems, there are
limited drop-off services to recycle EPS for customers and if littered, it has a high environmental impact.

This phase out does not apply to polystyrene and/or plastic foam products that we sell, such as bean bag fill and decorating foam. Currently we are
only phasing out EPS in business to consumer packaging.

ENVIRONMENTAL CLAIMS

Many consumers consider environmental claims as a major factor when evaluating products to purchase. Therefore, it is essential that consumers are
provided with accurate information in order to make informed decisions. Environmental claims are statements, symbols, graphics, or any combination
of these that indicate the environmental aspects of a product or service to the market and consumers. These claims come in a wide range of forms,
including statements about environmental sustainability, recycling, energy and water efficiency or impact on animals and the natural environment.

Environmental and sustainability claims are a current priority for the Australian Competition and Consumer Commission (ACCC) and are high risk. You
must ensure that you do not make misleading or deceptive environmental, sustainability or green claims. Heavy penalties can apply.

Companies or brands which make environmental or ‘green’ claims should ensure that their claims are scientifically sound and appropriately
substantiated. If you wish to make environmental claims about a product, they should be honest, accurate and able to be substantiated. You should
clearly explain, in simple language, the significance of the benefit to the environment.

Terms such as ‘green’, ‘environmentally safe’ and ‘fully recycled’ are broad terms that may have more than one meaning. For example, the statement
‘safe for the environment’ could have many meanings depending on the audience, some may believe this means your product is biodegradable or
others may infer that it contains non-toxic ingredients. If a consumer’s understanding, inferred from the terms used, conflicts with the facts then they
may be misled. To avoid misleading consumers, make sure that you explicitly identify and accurately convey any ‘green’ attributes.
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Enviromental Claims

There may be proof or evidence required to allow the making of environmental claims or the use of logos/symbols such as:

e certifications and other evidence obtained independently or from suppliers (such as factory Scope certificates and Transaction certificates);
¢ information noted in technical specifications to support claims;

* environmental impact evaluations; and/or

e other evidence to back comparisons or references to other products or services (comparison claims).

It will not be sufficient to make claims based on the unsubstantiated word of the supplier.

You should also be careful that the overall impression you create about the goods or services you sell is not misleading. In other words, it is not
enough for each representation to be technically or narrowly correct. It is just as important to look at the overall impression created in the minds of
average consumers in the target audience.

Some Important Do’s & Don’ts

DON’T:

* Mislead consumers - all environmental claims made must be accurate, verifiable, relevant, and not misleading.

« Overstate or exaggerate the environmental benefit - that is being claimed by the product or service. Any claims must consider the environmental
loads of a product or service throughout its entire life cycle. You must not overstate the benefits or implications of a certification program.

¢ Claim a business is ‘certified’ by a scheme when only some of its products are certified, and not the entire business. Also don’t use the word
‘certified’ used in relation to an entire product, when only certain components of the product are certified.

¢ Use short and snappy slogans and claims - that do not give a proper explanation of the environmental claims that are being made.

¢ Use comparative claims (or avoid these if possible) - as these are high risk and the reproducible and repeatable scientific evidence used to support a
claim must be available (on hand) when the claim is made. Do not make a claim if you cannot readily verify it claim and show the evidence.

¢ Use qualifying information to try to displace the overall impression - Consider the wording, slogans or trademarks used. Usually, an explanatory
statement or qualifying statement that accompanies the main claim, must be adjacent to the main claim with comparable font size, font colour and
background colour.

DO:

* Avoid general terms - like ‘environmentally friendly,” ‘green,” or ‘sustainable’ which may mislead consumers. Also 100% claims (e.g. 100% organic,
100% recycled etc) need to be carefully checked to ensure they are accurate.

* Be specific - the environmental claim should refer to a specific product, product range, service, or process.

» Have the evidence on hand - the evidence and information to support the claim must be on hand/ readily available at the time the claim is made. Do
not leave it until the product is ready to launch and the claims are already made to then start checking you have the evidence you need.

» Take responsibility for the claims you make - you must evaluate the evidence/data you have to make the claim yourself. Verification and credibility of
the claim remains with the person making the claim. You cannot just rely on the unsubstantiated word of a supplier.

¢ Include information near the relevant claims - this can be by way of accessible click-through links or other means that give consumers information.

¢ Present evidence in a way that is easy to understand - avoid complex scientific language or links to complex information. Understanding claims
should not require sophisticated expert knowledge. When a symbol or image is used, it should not overshadow the text claim.
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Mandatory Information

Barcodes

A unigue barcode must appear

on all products. It is essential that
the size and print specifications

for barcodes are followed to ensure
they are able to be scanned.

All Spotlight products require a
EAN-13 barcode and must meet
GS1 specifications.

The barcode must be placed within
a white area on the packaging label.

White Area:
37.29mm (W) x 25.93mm (H)

Barcode:
31.35mm (W) x 22.85mm (H)

If the barcode is required to be
smaller for the product, DO NOT
reduce the above size by more
than 80%.

DO NOT shorten the height
of the barcode.

Where possible the barcode
should be positioned in the bottom
right-hand corner of the pack.

37.29mm

25.93mm
22.85mm

) 012345 6?8906:""':

31.35mm

45mm

45mm

Barcode Adhesive Label

For certain products an additional
adhesive label with the barcode
must be attached to the reverse
side of packaging in areas indicated
on packaging specifications.

Sticker base must be:
Bright White

Size: 45mm x 53mm
(with rounded corners)

Example A price marked product

Example B non price marked product

Example A

Style / Colour / Article #
7pt Arial Regular

Barcode
100% scale

International Pricing
7pt Arial Bold

Australian Pricing
8.5pt Arial Bold

Example B

Style / Colour / Article #
7pt Arial Regular

53mm
1 |
I 1
T ST\‘I:E—GGI:GHR—AR%GEH?GS%%
0123456?890
SG: $4ooo
MY: RM90.00
=4 L J
53mm
1 |
I 1
T ST¥I:E—GQI:9HR—AR4’4€I:E—8¥6543%
012345678906
A \ J

Barcode
100% scale

Product Warnings

Some products will require a
warning/caution to highlight potential
safety risks to consumers.

These risks may relate to the
packaging materials (e.g. the risk

of suffocation from the plastic
covering used to package costumes)
or the actual product (e.g. the risk
of choking from confectionery).

It is the responsibility of the brand
team to ensure the correct warning
is in place. Warnings/cautions must
be clearly visible on pack.

CAUTION:
LOLLIES MAY BECOME

A CHOKING HAZARD.
ADULT SUPERVISION
RECOMMENDED.

Red Text:
M 100 Y 100.

Minimum Text Size:
8pt/10pt leading.
Font must be sans serif.

WARNING:
Must be in bold.

For large packaging formats the
warning is to be scaled up to an
appropriate size so that it is clearly
visible at a glance.

Address and
Country of Origin

The Spotlight Head Office address
details must be include on all labels
as well as the country of origin
(where the product was made).

There are two layout options
depending on the available space.

Imported by
Spotlight Pty Ltd, 111 Cecil Street,
South Melbourne, VIC Australia 3205

Made in China

Imported by
Spotlight Pty Ltd,
111 Cecil Street,
South Melbourne,
VIC Australia 3205

Made in China

Minimum Text Size:
7pt/Auto leading.

3.5pt space after paragraph between
'Address’ and 'Country of Origin'.

SPARTYS Brand Guidelines 19



General Design Principles

By consistently combining the key elements
shown on the previous pages we can create
consistency between different products and
formats within the SPARTYS range.

* The logo is centred or range left.

* The SPARTYS 'rainbow band' extends from edge to edge
of the packaging area.

* The background colour is PMS 281.
* The typeface is Poppins.

e The product information follows the sizing ratios
and placement outlined on the typography pages.

* Ensure all required mandatory information is in place and correct.

1 The logo aligns to first and last C
l stripe of the ‘rainbow band’. !
|

ATV

pal
Costumes &

PRODUCT
DESCRIPTION

Quantity
(Dimensions)

g party supeiies

careT A\.\-‘c

SALLOONS

Costumes

WINDOW

-
=
.

50

UND
N“‘& ALLIC

ty supP“es

pARTY

The ‘rainbow band’ depth should be

at least the width of one stripe. For
‘extreme landscape’ items the depth can
be reduced to two thirds of one stripe.
The ‘rainbow band’ must show all

12 colours. For circuclar items the
stripes on the edges will be cropped. costum

RSB PRODUCT DESCRIPTION

Quantity (Dimensions)
81234567

Made in China
Imported by

plies

= -
s party sup!

Spotlight Pty Ltd
111 Cecil Street,
South Melbourne,
VIC Australia 3205

SPARTSS

Pa!
Costum s &

PRODUCT DESCRIPTION

Quantity (Dimensions)

The single colour logo is
centred with the label area.

For landscape applications the label area is divided into thirds.
The logo is centred within the left third and the product description
is centred within the remaining two thirds.

ATY

27.5cm Latex Helium Quality DA ‘upP“es PRODUCT DESCRIPTION
Cosmmes&va'w’ Quantity (Dimenisons)

In these examples a 10° angle

is used for the type and panels.
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Packaging Examples

The following pages show a range of different
packaging formats. It is not an exhaustive list.

When new or different packaging formats are
needed use the general principles to guide your
design decision making.

Keep it simple and compare it to existing products
and the examples shown here. If the new design
is not correct, adjust the design until it is.

If you have any concerns or questions please
contact your SPARTYS buyer.
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SPARTYS / Costumes / Ride on Shark / Insert

In Situ shown at 40% 2 x ;

RIDE ON SHARK
ADULT COSTUME iy
=

[ sze T weehr [ chesT [  waist [ Hies |
177cm-182cm | 110cm-120cm | 95cm-105¢cm | 115cm-122cm

COMPOSITION CARE INSTRUCTIONS
100% Polyester Hand wash cold.
Do not twist or wring.
Reshape and dry flat.
Do not dry clean.
Do not bleach

WARNING KEEP AWAY FROM FIRE

RIDE ON
SHARK

ADULT COSTUME

COSTUME INCLUDES
Adjustable waistband

SPARTYS Brand Guidelines 22



SPARTYS / Costumes / Additional Examples

In Situ shown at 22%

JI"I'I-!

.

iy

ONE SIZE

ADULT FITS MOST

TODDLER

SPARTYS Brand Guidelines 23



SPARTYS / Costumes / Ride on Shark / Insert - T

Warning
15pt Poppins Bold
yope|q 10U 0a
Artwork shown at 40% Barcode -upalo AIp J0u 0a 15pt Poppins Medium
014 A1p pup adoysey
srene “BuLIM 0 15IM3 30U 0@
- 9 'PI0O USOMPUDH  18158A10d %001
Article Number SNOLLONALSNI 34VD NOILISOdWOD Composition and

uiBO j0 Anunod

8pt Poppins Medium Care Instructions
10pt Poppins Bold
10pt Poppins Medium
Address & Country of Origin fapec JANLSOO 1INAV
untry igi
8pt Poppins Medium MHVHS No aqlu Product Description
8pt Poppins Bold 24pt Poppins Bold

Kids costume size icons 18pt Poppins Medium
Size Chart
SIZE. 9pt Poppins Bold
. 9pt Poppins Medium
Spartys Rainbow Band -

TODDLER

Spartys Logo

Imagery
See page 14

Adult costume size icons

O
XL

Product Description R I D E o N €
SHARK Size Colour Panel

ADULT COSTUME

Size

COSTUME INCLUDES

Product Details Adjustable waistband Size Icon

Poppins Bold
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SPARTYS / Party Balloons / Bag

In Situ shown at 40%

cm Latex Hallum Qual ity

party supplie®

mes b

costy

STRETCH BALLOOM BEFORE INFLATING.
BALLOCH PUMP RECOMENDED FOR INFLATIOM.

COMPOMTION Motudol Bubbet Lofax Bog

laly o o G by

17I4%6,000
COLOUE CODE &%
PER ‘“-M'I!H BOARD

LU
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SPARTYS / Party Balloons / Bag

In Situ shown at 40%

OPTION A - ~ OPTIONB
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SPARTYS / Party Balloons / Bag

In Situ shown at 40%

STRETCH BALLOON BEFORE INFLATING. Facked foe
BALLOON PUMP RECOMENDED FOR INFLATIOMN. spotlight Pty Ltd

COMPOSITION; Maturol Rubber Lotex. Biodegrodobie

WARNING: CHOKING HAZARD Misita In Mokicy sl
CHILDREN UNDER & YEARS CAN CHOKE OF COLOUR
SUFFOCATE ON UNINFL -
b 2 A 123456.000
BALLOONS. ADULT 5 COLOUR CODE AS
KEEP UNINFLATED NS FROM CHILDREN PER HEADER BOARD
DISCARD BROKEN BALLOGNS AT ONCE 000
(i
g lgy GTEY0E

2545

OPTION A

PREMIUM METALLIC ParTY

BALLOONS

Packed lor
Spotlight Pty Ltd

M Cacil Street,

STRETCH BALLOOMN BEFORE INFLATING.
BALLOON PUMP RECOMENDED FOR INFLATION. VIC Australia

COMPOSITION: Hatural Rubber Lotex. E:.llmegrﬂdl'_'l bla. Made in Ml;|1ny:_:iu
WARNING: CHOKING HAZARD ufa-‘ 2;‘;’%% 3
CHILDREN UNDER 8 YEARS CAN CHOKE OR P byttt B
SUFFOCATE ON UNINFLATED OR BROKEN PER HEADER BOARD

BALLOONS. ADULT SUPERVISION REQUIRED
KEEP UNINFLATED BALLOONS FROM CHILDREN, |
DISCARD BROKEN BALLOONS AT ONCE 9

000
IR R
01234578906

OPTION B
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SPARTYS / Party Balloons / Metallic / Bag

Artwork shown at 60%

Spartys Rainbow Band

Spartys Logo

Product Description

N bl A :
= » |

o
3 |
3 I
|
Product Variant Band :
CMYK Gradient : :
. . | WINDOW i
O (@ \ \
c 16 C 4 ‘ ‘
M 32 M 14 | |
v 82 Y 60 | |
\ ©e ! !
- |
Quantity | ND |
Product Description | ROUA‘_\_\C |
68pt Poppins Bold | MET |
16pt Poppins Bold | |

Secondary
Product Description
12pt Poppins Medium

150mm

TV

su
costumes & party 5
o

STRETCH BALLOON BEFORE INFLATING.
BALLOON PUMP RECOMENDED FOR INFLATION.

COMPOSITION: Natural Rubber Latex. Biodegradable.

WINDOW

p\'\eS

Packed for
Spotlight Pty tid
111 Cecil Street,
South Melbourne,
VIC Australia 3205

Made in Malaysia

Spartys Rainbow Band

Spartys Mid-Size Logo

Usage Instructions
10pt Poppins Bold

Address Details and
Country of Origin
8pt Poppins Medium
8pt Poppins Bold

Composition
8pt Poppins Bold

Window
No print

WAiNING: CHOKING HAZARD
CHILDREN UNDER 8 YEARS CAN CHOKE OR
SUFFOCATE ON UNINFLATED OR BROKEN
BALLOONS. ADULT SUPERVISION REQUIRED.
KEEP UNINFLATED BALLOONS FROM CHILDREN.
DISCARD BROKEN BALLOONS AT ONCE.

C

PER HEADER BOARD

I
9

COLOUR
123456.000
OLOUR CODE AS

000

Warning
aind Gothic
Jensed

12pt PF G
Condensed and Bo

01234576789

I
0l

Barcode and Article No

150mm
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SPARTYS / Party Balloons / Range Differentiation

Artwork shown at 60%

210mm

WINDOW

A<X<ZXO
[eNeoNeoNe]

210mm

ETALLIC P2

NS

WINDOW

RTY

210mm

210mm

OUND
FPEARL

WINDOW
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SPARTYS / Confectionery / Bag

In Situ shown at 55%

Vv

f Parly 5

EANS

upphes

JELLY B

Store ina cool dry
ploce oway from
direct sunlight
Pocked for
Spotlight Py Ltd,

LY CONTANE: GLUTIN, Mo
PLASITS AND TREE MU

DN

BLST BLFORE

CAUTION:

LOLLIES MAY BECOME

A CHOKING HAZARD

AL SUPERVISION ‘

e MEND g 0 il

23455673506
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SPARTYS / Confectionery / Bags

In Situ shown at 40%




SPARTYS / Confectionery / Bag

In Situ shown at 70%

TOTAL WIDTH 270mm

Spartys Logo

Nutritional Information
7pt PF Grand Gothic
Condensed and Bold Condensed

Variant Name
35pt Poppins Bold

Ingredients and

Mandatory Information
/pt PF Grand Gothic
Condensed and Bold Condensed

Product Window

Best Before Area
8pt PF Grand Gothic

Barcode

Spartys Rainbow Band

CLEAR SEAL - NO PRINT

62.5mm

NUTRITIONAL INFORMATION
SERVINGS PER PACKAGE: 6.5
SERVING SIZE: 20g
AVERAGE ~ AVERAGE

QUANTITY  QUANTITY
PER SERVING  PER 100G

XXXKJ XXXKJ

CONFECTIONERY - JELLY BEANS
INGREDIENTS: SUGAR, GLUCOSE SYRUP
(CORN), MODIFIED TAPIOCA STARCH,
FOOD ACIDS (CITRIC ACID, MALIC ACID,
FLAVOURING,GLAZING AGENTS
(SHELLAC, CAMAUBA WAX), COLOURS
(102, 120, 122, 129, 132, 133,150).

MAY CONTAIN: GLUTEN, MILK, SOY,
PEANUTS AND TREE NUTS.

PACKED IN AUSTRALIA FROM IMPORTED
INGREDIENTS.

BEST BEFORE

9 7012345%678906

125mm

WINDOW (NO PRINT)

Weight Statement
12pt Po s Medium

cos

JELL

62.5mm

TV

\ies
mes & party S
tu

y BEANS

Store in a cool dry.
place away from
direct sunlight

Packed for
Spotlight Pty Ltd,
111 Cecil Street,
South Melbourne,
VIC Australia 3205
Made in Australia

(]
>
Please dispose of ﬁ"
wrapper thoughtfully

CAUTION:

LOLLIES MAY BECOME
A CHOKING HAZARD.
ADULTSUPERVISION
RECOMMENDED.

10mm
SEAL
20
mm
Spartys Rainbow Band
Spartys Logo
Variant Name
12pt Poppins Bold
% Storage Details
hv] 8pt Poppins Medium
m
>
=
©
al
3
3
Address Details and
Country of Origin
8pt Poppins Medium
8pt Poppins Bold
Warning
8pt Poppins Bold
8pt Poppins Medium
SEAL
15mm
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SPARTYS / Additional / Square Stickers

Artwork shown at 100%

Substrate:
Cardboard XXXGSM

80mm

Country of Origin
and Address Details
7pt Poppins Bold
7pt ns Medium

TV

ty supp\'\es

v
costumes RS

MATTE PAPER PLATES
10 Pack (23cm)

Made in China
Imported by
Spotlight Pty Ltd
970123

81234567

111 Cecil Street,
South Melbourne,

VIC Australia 3205 451678906

Spartys Rainbow Band

Spartys Logo

Product Description

16pt Poppins Bold

Article Number
7pt Poppins Medium

Barcode
Bottom right-hand corner

SPARTYS Brand Guidelines 33



165mm

TTOmm

SPARTYS / Tableware / Shipper

Artwork shown at 25%

'Shipper’ dimensions need to be
adjusted for each individual item,
but the same design principles
apply. Single colour print with the
logo reversed out of the PMS 281.
The logo and product description
must be centred within the panels.

300mm

175mm

300mm

170mm

RIS

ty SUPP1e®

X
costumes &F¢

MATTE PAPER BOWLS
10 Pack (16.2cm)

SPARTYS

sl
Costumes & porty SUP

MATTE PAPER BOWLS

10 Pack (16.2cm)

Product D
20pt Popp

escription
ns d

RIS

ties
wames & party SUPP
cos!

MATTE PAPER BOWLS
10 Pack (16.2cm)

RARTYS

Vies
) party SUPP
costy

MATTE PAPER BOWLS
10 Pack (16.2cm)

Spartys Logos
Mono with tagline

ion
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SPARTYS / Tableware / Hangsell

Artwork shown at

80mm

"906819 G210

Barcode
Bottom right-hand corner

Article Number
6pt Poppins Medium

1L9GVETI8

€
£
o0}
O
Spartys Logo
906829,5v¢21 0y 6
Firw
Barcode
Bottom right-hand corner
Article Number Sl i
6pt Poppins Medium
£
E| (IS
o0}
o

Spartys Logo

‘supd ||DWS SUIDIUOD 'SIDaA € puUYD Ul sppiy

ESININELNY  ‘auinogay Yinos
‘199.1S 1992 1L

P31 Aid ubinods

Ag payodwy

PAPER STRAWS
20 pack (19.7cm)

's}pd [|[pWs SUIPIUOD 'SID3A ¢
Japun uaip|Iyd 1o} d|qpINS JON

QUVZVH ONDIOHD
WV | * oninavm

Country of Origin and
Address Details
6pt Poppins Medium & Bold

Warning

Spartys Rainbow Band

Product Description
16pt Poppins Bold
12pt Poppins Medium

0 of[[e v 9 oq|a
99 < . d bino
q pallod

Country of Origin and

Address Details

7pt Poppins Medium & Bold

Warning

Spartys Rainbow Band

138mm

Product Description
16pt Poppins Bold
12pt Poppins Medium
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SPARTYS / Tableware / Paper Straws / Plastic Free Box




SPARTYS / Tableware / Paper Straws / Plastic Free Box

Product Name
Poppins Bold - 16pt
Leading - 18pt
Kerning - 20
UPPERCASE

Number in Pack (Size)
Poppins Medium - 12pt
Kerning - 20

Title Case

costumes &

TV

party SUPPHeS

PAPER STRAWS
20 Pack (19.7cm)

Made in China
Imported by
Spotlight Pty Ltd
111 Cecil Street,
South Melbourne,
VIC Australia 3205

For more

Wrap
information
on recycling
visit arl.org.au

FSC & ARL icons must be
approved through the proper
chanels before printing

15mm

20mm

200mm

20mm

15mm
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SPARTYS / Tableware / Paper Napkins / Plastic Free Box

In Situ

TV
| PAPER MAPKIMNS
Spies 20 Pack (33cm) + 1EXTRAI

party

l‘;u:'l-ﬂ“"*’l‘
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SPARTYS / Tableware / Paper Napkins / Plastic Free Box

Artwork shown at 80%

Callout

Poppins Bold - 12pt

UPPERCASE -

Paragraph 15mm

Poppins Medium - 12pt

Leading - 18pt T

Kerning - 20

Title Case

30mm
PLASTIC FREE PACKAGING
Instead of using plastic wrap we have included an extra
napkin at the front of the pack as protection for the rest.
Simply place the first napkin in your home recyling bin and enjoy.
170mm
81234567
-y @ s e .
ade in China
Imported by
" Spotlight Pty Ltd
lies d
mes s party supp! WARNING 's]lﬁicﬂsféiit{ne
costu! Colours may transfer when wet. VIC Australia 3205 9 1012345678906

Product Name PAPER NAPKINS
Poppins Bold - 16pt + I
P e ot 25 Pack (30cm) + 1 EXTRA!
Kerning - 20 -T-
UPPERCASE
Number in Pack (Size)
Poppins Medium - 12pt 30mm
Kerning - 20
Title Case

ARL icons must be approved through 15mm

the proper chanels before printing. -

30mm 170mm 30mm 170mm 15mm
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SPARTYS / Tableware / Paper Cups / Plastic Free Box

In Situ

W
Vi

E.'J.FF'““

Tty
s 1'51.|J.|'F\El'5 &P Y
CC

PRINTED
PAPER CUPS
16 Pack (270ml)
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SPARTYS / Tableware / Paper Cups / Plastic Free Box

Artwork shown at 70%

n-i
Eﬁx
i'_:
31

iy
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SPARTYS / Tableware / Paper Plates / Plastic Free Box

In Situ

plies
party sup!
mes &

costu

MATTE PAPER PLATES
10 Pack (18cm)

lies
ames & party Supp!
cos'

MATTE PAPER PLATES
10 Pack (23cm)
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SPARTYS / Tableware / Paper Plates 23cm / Plastic Free Box

ARL icons must be approved through
the proper chanels before printing.

ONINYVM

(7]
w
'—
<
a £
xS
w N
ws
< 3
o 0
w

-2
-
<
b

\

27.5mm

175mm

27.5mm

T
20mm

25mm

T
25mm 210mm

Product Name
Poppins Bold - 16pt
Leading - 18pt
Kerning - 20
UPPERCASE

Number in Pack (Size)
Poppins Medium - 12pt
Kerning - 20

Title Case
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SPARTYS / Tableware / Paper Plates 18cm / Plastic Free Box

(7]
("1
-
<
-
o
o
("%
o
<
o
(]
(=
[
<
=

E
3]
@

=
X
o
o
a
2

140mm

T T
15mm

T
20mm

185mm

T
20mm 185mm

Product Name
Poppins Bold - 16pt
Leading - 18pt
Kerning - 20
UPPERCASE

Number in Pack (Size)
Poppins Medium - 12pt
Kerning - 20

Title Case
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SPARTYS / Tableware / Paper Tablecloth / Plastic Free Box

In Situ
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SPARTYS / Tableware / Paper Tablecloth / Plastic Free Box

]
.
Sl bl s oo by s L B
EE rrestrea ko gk 03 rrestrea. selcks
]
m- P B TABE COVER
e o 0o
i e -
PP e -
- ]
G b AL lnoww pst len reagh
H = Hew praper vieanals helers +
e
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SPARTYS / Lights / String Lights / Printed Box

In Situ
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SPARTYS / Lights / String Lights / Printed Box

Artwork shown at 70%

ties
<o spory VPP
Costum

Number of Lights
Poppins Bold - 50pt
Kerning - O

600

WARM WHITE LED

Product Name
Poppins Bold - 16pt
Kerning - 20
UPPERCASE

Power Type

Poppins Medium - 16pt
Kerning - 25
UPPERCASE

STRING LIGHTS
SOLAR POWERED

6m 8 & 4

Icon
Poppins Bold - 15pt

Callout

Poppins Medium - 6pt
Kerning - 25
UPPERCASE

—

L
LB [Jauso99 Izsios |
¥ ESammEna

y SupPlie®

v
costumes &7

600

WARM WHITE LED
STRING LIGHTS

SOLAR POWERED

8 Flash Settings Green Cordifj#!
61 Meter Length  Indoor/Outdoor Use

sku#

3 AUSINZ
(o) CERN P: =
Spotlight Pty Ltd,
— @ 5 111 Cecil street, BARCODE

arlorg.au

South Melbourne,
VIC Australia 3205

WARNING: CHOKING HAZARD |

ies
s aPRY SUPP
costum

600

WARM WHITE LED
STRING LIGHTS

SOLAR POWERED
6lm 8

CcorD FLASH
LENGTH  SETTINGS

Details

Poppins Bold - 6pt
Leading - 7pt
Kerning - 25

Lights Diagram

Light Modes
Poppins Medium - 6pt

INDOOR/
OUTDOOR
61metres of lights with 1 metre lead wire from first light to panel.

MODE Switch with 8 light modes.
1.Combination 2.n Waves 3.Sequential 4.5l0-Glo 5.Chasing/Flash 6.Slow Fade 7.Twinkles/Flash 8.Steady 9.0FF

Water and weather resistant. 17,000 hour life. Solar panel swivels 108° to capture sunlight anywhere.

High sficiancy solar pans! converts sunlght nto energy. Eaey t use mounting and stake. No nsed for wires or oules.
Requires 3 x 1.2V AA500mAh Ni-MH Non-Rechargeable Battery (INCLUDED).

Please read satety Instructions carefully before use to snsure WARNING: MPORTANT SAFETY INSTRUGTION
s chiyn o mon e B i ialpratict A ramaformor g or ndoor use ony.
Plaast retain PAcKaHInG ond Inebructions 1of 1otcrs rererance. Lo cable mbst be uncalied betors ude:

UORDUIWIN]II WO PIOYBSNOY 10} PAPUBIUI 10U PUD AOL D D PIO SIDOA b| JPUN UBIPIIYD
4a pesn 8 03 10U "AlU0 UONDIO99P SOURSLIUD Ul 85N 10} PapURIU 51 3NPOId SIUL

‘211 J0 UORDINSU] PEBDLIDP Y3IM 9NPOId 8N 30U Op ‘Buil 8L} 03 SBDLIDP PloY
S6Ind 913 pUNoID MoILID S1anbepD SN0 pUD suONDI039 Ka PaloN0d 10U o1 swﬁu i einsuz
oij uedo 10 108y ou3 Wo1 AoMD 30npoid 8U3 4o 10d Aup
BulBo3900 6 U 104600300 00 “POUNDI> 1OUS 66l o1 15U 1 $1oulsier Aidcns euL
PaAOWIS) 2q 0} 10U BID $81193I0q PSISNDUX3 ‘81qPedD|da. Jou 810 1B Q31 - JupLodWI
13814 WOU3 AVMY d33 }ONINEYM

15mm 90mm

150mm

Callouts ARL icons must be approved
Lo ey e through the proper channels
Kerning - 20 before printing.

Title Case

90mm

150mm

20mm

90mm

100mm
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SPARTYS / Lights / String Lights / Printed Box

TV

\ies
s 671 supP
cos'

600

WARM WHITE LED
STRING LIGHTS

SOLAR POWERED

8 & %
FLASH GREEN OUTDOOR
LENGTH SETTINGS CORD USE

PANTONE 2242

CMYK 850550

RGB 46 174 150

TV

lies
ames 6791 supp
cos'

500

MULTI-COLOURED
STRING LIGHTS

LOW VOLTAGE
6im 8 ¥ %

Ol FLASH GREEN OUTDOOR
LENGTH SETTINGS CORD SE

PANTONE 2144

CMYK 855000

RGB 57 116 183

TV

\ies
wames & party supP
cos!

1000

MULTI-COLOURED
STRING LIGHTS

BATTERY OPERATED
6Im 8 | AN \

CORD FLASH GREEN OUTDOOR
LENGTH SETTINGS CORD SE

PANTONE 3546

CMYK 0 100 100 O

RGB 218 56 50
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Digital Brand Index

PDF and EPS

These files are in vector format which means they
can be scaled to any size without loss of quality.

PNG

These are picture formats suitable for Microsoft
Office and web. They should not be used larger
than the size supplied. PNG files are equipped
with transparency therefore are useful for logo
placement on colour backgrounds.

PMS or Pantone

Pantone colours have the highest colour accuracy
and vibrancy. Using Pantone inks can be more
cost-effective than CMYK when printing in large
qguantity with up to three solid colours.

CMYK

CMYK to be used for print based applications
(offset printing in four colour process).

RGB

RGB to be used in digital applications (on-screen

colours for web applications and Microsoft Office).

Supplied Files

SPARTYS Logo_Tagline.ai
SPARTYS Logo_ALT Tagline.ai
SPARTYS Logo_Small Use.ai
SPARTYS Logo_MONO_POS.ai
SPARTYS Logo_ MONO_NEG.ai
SPARTYS Rainbow.ai

SPARTYS Logo_Tagline.pdf
SPARTYS Logo_ ALT Tagline.pdf
SPARTYS Logo_Small Use.pdf
SPARTYS Logo_MONO_POS.pdf
SPARTYS Logo_ MONO_NEG.pdf
SPARTYS Rainbow.pdf

SPARTYS Logo_Tagline.png
SPARTYS Logo_ALT Tagline.png
SPARTYS Logo_Small Use.png
SPARTYS Logo_MONO_POS.png
SPARTYS Logo MONO_NEG.png
SPARTYS Rainbow.png

SPARTYS Swatch CMYK.ase
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Approvals

IMPORTANT!

All artwork must be sent to Spotlight
for approval before printing.

Suppliers - please send artwork
to the relevant buyer or assistant.

Please use this guide as a reference
for all SPARTYS products.
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